PIVOT POINT

and hear the
cash register

Ka-Ching!

You know that retail is the bomb when Procter &
Gamble, Unilever and Colgate-Palmolive say it is.

In the January issue of THE HUB, Jim Figura
of Colgate-Palmolive said: “The biggest innovations
today are really happening with the retailers.” In
this issue, Lisa Klauser of Unilever says: “The time
is right to take the in-store channel and turn it into an

opportunity to drive our categories
Wake up and our brands.”

In our next issue, we will
feature an interview with Dina
Howell of Procter & Gamble, who
says: “I have seen the difference it
makes to shoppers when they get the right product
at the right time and how much we can delight them.
I know that makes a significant difference in our
business results. I have seen it work.”

None of these comments about the rising power
of retail should startle anyone who has noticed the
decline and fall of advertising, which Robert Stephens,
the founder of Best Buy’s Geek Squad, has called “a
tax for having an unremarkable product.”

Nor should these comments surprise anyone
touting the concept of “experiential marketing” or
the virtues of “lifestyle marketing” because it’s hard
to imagine a medium better suited to deliver against
those goals than the retail store.

But hopefully, this issue of THE HUB will be a
wake-up call for those who suppose that accountability
in marketing is about finding better ways to measure
their advertising, or who still think of retail as just a
place to store their products.

Retail is a huge part of the future of those who
understand that it’s all about building trust when
it matters most, and that is where the cash register
rings.

Tim Manners, Editor-in-Chief
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The Human Touch | The greatest retailers don’t just serve their customers
with courtesy. They treat them like friends. By Dori Molitor.

COOL NEWS

Retailers who get it right: Walgreens, Brooklyn Industries and Kiehl’s
Apothecary.

FIELD REPORT

Get Fresh at Retail | Fresh food at retail challenges traditional packaged
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I Brought to you by the editors of
Reveries.com and Cool News of the Day,
the HUB magazine is dedicated to explor-
ing insights, ideas and innovation as the
ultimate drivers of success in marketing.

I Published bi-monthly since July 2004,
The HUB's circulation is exclusive to
Reveries’ proprietary database of approx-
imately 2,500 senior-level, client-side
executives in Fortune 1000 marketing
departments.
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