RESEARCH REPORT

How important are “green” or “organic”
claims to your purchasing decisions?
How satisfied are you that such claims

(4

are accurate? Which “green” or “organic”

brands do you trust the most?

How important are “green” claims
to your purchasing decisions?

Somewhat Important 61.0%
Very Important 22.1%
Not Important 16.9%

How important are “organic” claims
to your purchasing decisions?

Somewhat Important 59.2%

Not Important 22.0%

Very Important 18.8%

In general, how credible do you think “green”
claims are to most consumers today?

Somewhat Credible 73.8%
Not Credible

Very Credible - 10.1%
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In general, how credible do you think “organic”
claims are to most consumers today?

Somewhat Credible 66.0%
Very Credible
Not Credible - 12.4%

Have you, yourself, ever marketed a brand
with a “green” or “organic” claim?

No 63.9%

Yes 36.1%

If so, how satisfied were you, in general, that
the “green” or “organic” claims were accurate?

Very Satisfied 46.2%
Somewhat Satisfied 40.2%
Not Satisfied - 13.7%
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