RESEARCH REPORT

What does it mean to be a thought
leader? Are you rising to the challenge?
How about your company?

Do you think the marketing industry views
your company as a thought leader?

Sometimes 35.5%
Yes 34.2%
No 30.3%

How critical is agency thought leadership
to sustaining client loyalty?

Very 64.1%
Somewhat 32.7%

Not at all I 3.2%

How have pressures for thought leadership
changed over the past 5-10 years?

Increased 82.4%
Stayed the same - 13.7%

Decreased I 3.9%
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Leaders

How does your company encourage thought
leadership, if at all? (pick all that apply)

The culture

Personal recognition
Career advancement
It doesn't

Financial incentives

Special rewards
(e.g., vacations)

53.0%

43.0%

30.5%

27.2%

16.6%

9.3%

Which marketing challenges most demand
thought leadership today? (pick all that apply)

Innovation
Generating Growth
Consumer Insights

Building Customer
Loyalty

Brand Identity
Shopper Insights

Media R.0.I.

78.7%

58.7%

58.1%

52.9%

49.0%

40.6%

40.0%
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