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Is marketing still fun? ants

What keeps you up at night?

Which opportunities look best? Which of these marketing issues is most likely to
keep you awake at night? (pick as many as apply)

Attaining Consumer/

Shopper Insights 16.4%

Inadequate Budgets 53.3%
Lack of Management _

Vision 38.2%

Cutting Through

the Clutter 33.3%

ROI 29.1%

Executing Ideas 27.3%
Client-Agency

Relationship 18.8%

Lack of Media Strategy LAk

Retailer-Brand
Relationship
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What are the greatest obstacles to innovation
today? (pick as many as apply)

No Strategy/Vision 67.5%
No Budget 43.1%
Cultural Inertia 41.3%

Marketing “hates” Sales

0,
(and vice versa) 12.5%

Product Development
“hates” Marketing 11.9%
(and vice versa)
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Which emerging media will see the most experi-
mentation in the year ahead? (pick all that apply)

Social Networks 60.4%
Mobile Phones 52.4%

Online Video 27.4%

Microsites 21.3%

Digital Out-of-Home 19.5%

Retail Media 17.7%

Which retail programs will see the most experi-
mentation in the year ahead? (pick all that apply)

Loyalty Programs 52.5%

Online/Offline
Integration

48.8%
Price Promotions 38.3%
In-Store Events 27.8%

Customer Service 21.0%

Brand Promotions 12.3%

Which of the following best describes
the role of most agencies today?

Executional 33.3%
Tactical 22.0%

Strategic 17.6%

Creative 17.0%

Irrelevant 10.1%
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